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Overview

Multichannel marketing has proven growth, conversion, and ROI for businesses across industries. Instant
messaging apps have taken user engagement to the next level with their versatile use cases. It's easier for
marketers to leverage instant messaging apps to deliver a seamless customer experience where their users
are most active and readily available. It's not surprising that WhatsApp—lauded for its flexible use
scenarios—is the most popular messaging app adopted by businesses.

In this playbook, we’ll show you some of the ways you can use Whatsapp for business to create marketing
campaigns and drive a deeper customer engagement strategy.

Whether you're still considering Whatsapp, just getting started or looking for ways to expand your use of the
channel, consider this an inspiration guide for making marketing over WhatsApp even more valuable for
your customers and your brand.
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Why WhatsApp?

Among many other reasons, it's got
astronomical engagement

é )
3x Up to 37x
higher response rate more conversions compared
compared to email to SMS
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2.5x

more conversions compared
to push notifications
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; B UQ Source: Client-approved measurements from campaign in July 2020, WhatsApp Success Story.
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“Quickly send personalized
WhatSApp For promotions and campaigns

Promotions And that grab your customers’
. attention, spark action and
Campaigns get results”
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Greetings and Occasions

Congratulate your customers with special
occasions.
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Ramadan Greeting N

° Brand Name @

Send your Company's greetings to your
customers and invite them to visit your stores
in to get your best deals. {a( ?M“m’““

areem

Hi Ahmed,

Ramadan Karim.
Share the value of ramadan with our special
offers
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Re-Engagement Messages

e Shopping cart abandonment reminders.
e "Back in stock” alerts.

e Pre-order new items.




Shopping cart
abandonment reminders

You can remind cart abandoners about items
waiting in their carts with a triggered message
and nudge them towards completing their
purchase.
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( ° Brand Name @
Hi Mohamed, we are always looking to improve our
experience. Dont forget todownload our new mobile app:




Back in stock alerts ( o e =

Notify your customer when products they
were interested in are in stock.

Hi Marwa, we would like to let you know that your
° Abaya that you wanted is back in stock. Get it now
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Pre Orders -

Send your customers notifications of highly
anticipated products available for pre-orders.

° Brand Name -

Hi, Ahmed! We wanted to let you know
that you can preorder the new

iPhone 14 now exclusively by following
this Link.

No

Brand Name
Hi, Ahmed! We wanted 10 let you kno

Yes

Great! We have added it to your cart,
Would you like to see some similar
products before you checkout?

No

~N

.
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Upselling and Cross-Selling
Product Recommendation

Further product recommendations that may match the
previous purchase.

Special events like spring festival, a new collection, Black Friday,
or open Sunday.

A coupon or promotional offers such as birthday discount code.

Loyalty programs.
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Personalized product
recommendations

Make recommendations based on products that
match personal interest previous purchases.

Notify your customers with products that match

their personal interests and previous purchase to
increase conversions
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( ° Brand Name ®,«
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Hi Fatma, we think these light blue shoes will complement
your recent purchase of dark wash jeans.
{ andna ght blu e
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Special events

Promote your Special events like Spring
Festival, Mega Sales, new collection releases,
White Friday, or Open Sunday. Ensure delivery
by sharing your fliers digitally over WhatsApp.
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° Brand Name

White Friday Hot Deals

Use Code 250ffinstant to get a flat 25% off
on top colthing brands

Up to 50% off* on heels & Flats.

Get rewards & vouchers on the purchase of
$250 & above”.

T&C Apply
From Brandname.com
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A coupon or promotional
offers such as birthday
discount code

Foster deeper relationships by providing
personalized offers.
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° Brand Name

OoMG!
The biggest Electronics Sales
starts from 19th October.

Get up to 50% Off on selected
Laptops & accessories.

Pre-register before 10th October

to participate

Hi Saeed,
Thank you for ordering
TV screen 60 inch

Reply with OFF20Next in
the next 30 minutes to get
instant 20% off on your next
purchase

Send STOP to opt-out.
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Loyalty programs T

Engage with your loyal customers over e
. Thank for being our favourite shopper.

WhatsApp. Send special promotions, loyalty o

point updates and recommended purchases.

Redeem your earned points to get
a 50% discount on selected items
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Birthday Voucher

Send your loyal customers Birthday vouchers
to use on their happiest days and grow their

loyalty.

BUQ

( ' Brand Name .,
) /
Voucher Code
BIRTHD22
Happy birthday Mohammed
Here a voucher for your special day
—
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Social Engagement

Increase your Social media following and
engagement.




From WhatsApp to Social ~ ————7

Increase your social media engagement

through WhatsApp by promoting your
Social media activities and competitions

Hi Fahd,
Ramadan Karim.
Don't miss our Ramadan weekly competitions
on instagram.
RS NWW tagram.com/
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www.textbug.com
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